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BDB SAYS THANKS:

The BDB offers special thanks to the many
organizations who have been regular, continuous
supporters of our mission through advertising dollars.
Without you, we would not be able to produce this top
quality Prospector newsletter, or the award-winning
Profile magazine that showcases our county to

businesses around the world!
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A LETTER TO OUR MEMBERS
from Larry Pelton, President of the Business Development Board

This issue of
Prospector marks the
end of the BDB fiscal
year and the
beginning of a new
season. Beginnings are
always challenging

- and exciting and we
are looking forward to a new year filled with

new ventures, commitment and hard work.

One area of focus for the BDB will be the
strengthening of the BDB branding and image
to help get business leaders across the country
familiar with Palm Beach County and the
important role the Business Development Board
plays as Palm Beach County’s official economic
development organization (as designated by the
State of Florida in 1982) and our commitment
to economic growth.

Florida and Palm Beach County have so much
to offer and the BDB will do its part to educate
the business community around the country to
recognize and appreciate our county’s strengths.
For instance, Florida is number two in the

aerospace industry in the Country and West
Palm Beach will be the host of the first
aerospace trade show ever held in Florida on
April 20-22, 2004; the South Florida region is
home to one of only five tier one Network
Access Points (NAPs) in the US; in May of this
year, Palm Beach County ranked second in the
Nation for job creation and the July 2003 issue
of the Robb Report named Wellington, Florida
as the “Best Place to Play Polo.” These are
impressive statistics and we are working
diligently to market this remarkable area to
business around the world.

As we move forward the Business Development
Board will continue to identify strategic
economic goals, develop new sophisticated
benchmarks and focus on the needs of Palm
Beach County. The BDB pledges its resources
to supporting and facilitating business
transactions between our members to augment
your economic growth within Palm Beach
County and Southeast Florida. We look
forward to achieving those goals with you in
the coming year.
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DOING IT THE RIGHT WAY

Communication Solutions USA

Communication Solutions
USA, Inc. was founded on
one simple premise: “Doing
It The Right Way”. “We saw
so many peoplein the
communications industry just
pushing hardware with very
little understanding of their
customer’s business needs.”,
says Richard Fieni, President
and CEO of Communication
Solutions USA, Inc. “But
today communications
infrastructure is not just
about making phones ring.
It's about solving business
problems-increasing profit
and productivity-and the
choices for our clients are more varied
and complex than ever. We saw a
tremendous need in the South Florida
Market for alocal company that could
help clients evaluate their options and
make the right choices.”

AVAYA

BusiNessPARTNER

An Avaya Diamond
Dealer, they offer the
complete Avaya product line including
voice, data, messaging, IVR, Speech
Access, Voice Over IR, Call Center and
converged voice and data solutions to
companies of al sizes. “We selected
to carry Avaya products for several
important reasons.”, continues Mr.
Fieni. “First, their product quality and
functionality is second to none.
Second, they offer outstanding value
for companies of all sizes and business
types. There is an Avaya product to fit
all business needs and budget. Third,
Avaya is committed to new product

S—

Standing Left to Right: Richard Fieni, President; Michael Hartley,
Vice President; Kneeling, left to right: Alex Lehnhoff, Client
Executive; Linda Simon, Office Manager; Michael Colguhoun,
Client Executive; Thomas Daberko, Client Executive

innovations and staying at the cutting
edge of technology. And finally, they
offer comprehensive warranty,
maintenance and technical support to
our end-users after the saleis
complete. With more than 80 Avaya
certified technicians in the South
Florida market alone, they offer alevel
of response and support unmatched by
anyone in this market.”

Communication Solutions USA, Inc.
favors a highly consultative approach
with its clients. They ask alot of
questions and make a serious effort to
understand the client’s needs and
budget. Then they select just the right
mix of products and services for a
custom tailored solution. “Our goal is
never to oversell our client. But then
we don’t want to under-sell them
either”, says Michael Hartley, Vice
President of the company. “We not

only have to make sure that
our proposal meets the needs
of the existing business, but
takes into account plans for
future growth”. Thisis one of
the reasons it is so important

| that we understand our clients
business. If we are going to
do our job properly, we not
only have to know where they
are today, we have to know
where they want to go.

We also have a strong
commitment to honesty and
fair dealings with our clients.”,
continues Mr. Hartley.
“Because we sell complex
products and applications that
the customer may not be familiar with,
it iscritical that they be able to trust
that our recommendations are based in
thelir interest, not in pumping up the
dollar value of the sale.”

Communication Solutions Strategy has
already met with a great deal of
success with key design and
implementation wins in virtually every
market segment they serve. They plan
to continue to build on that
momentum. By leveraging a happy
customer base and Avaya's ever
advancing product portfolio, they hope
to double in size over the next twelve
months. Working with the Business
Development Board, we are bringing
the best in products and applications to
Palm Beach County businesses. m

CoMMUNICATION
SoLuTions USA. Inc.



TAKE A TECH TEACHER TO WORK
Jerry Crocilla, PBC School District Career Specialist

In these times of tight budgets, it is
imperative that business and education
become more closely aligned and work
together to achieve the maximum
teaching benefit for students, who are the
future of business and industry. The
Business Development Board and the
PACE committee have facilitated many
examples of such cooperative ventures.
The current example under devel opment,
Take A Tech Teacher To Work (4 T W),
has been developed by Jerry Crocilla,
Palm Beach County School District
Career Specialist. 4 T W grew out of the
BDB once a year initiative Take a
Teacher-To-Work Day. The basic
principal of 4 T W issimple and
effective, one day job shadowing for
teachers. You are invited and encouraged
to participate by sponsoring a teacher in
this program at no cost to you.

Many classroom teachers have
knowledge but lack direct field
experience. Teachers graduated college,
entered the classroom and started
teaching courses in accounting, business,
construction, etc. with a textbook
knowledge of their subject matter. Today,
those courses are grouped under the
heading of Career Technical Education or
CTE. You may remember them by their
former name, vocational education. 4 T
W’sintent isto inform CTE teachers
about the world of work outside their
classroom that is evolving faster than
textbooks can be written.

The goal of 4 T W isto become a
catalyst for improving cooperative
educational relationships between the
business world, schoolsin genera and
CTE in particular.

The purposeof 4 T W is:

* To increase awareness for al partners
involved

* To identify business skills that could
and should be taught in the classroom

* To identify and address common
concerns between education, business
and industry, benefiting everyone.

* To infuse curriculum with objectives
directly derived from the work place

This one-day activity promotes greater
understanding and cooperation between
education and industry by bringing
teachers to the work site. Teachers need to
know what employers value in their
employeesin order to relate that
information to their students. Business
needs to know what factors impact
education and what they can do to make a
difference. 4 T W can establish
relationships, build consensus on
educational programming and create
advocacy for CTE educators.

Over 100 Palm Beach County middle,
high school teachers and guidance
counselors have signed up for 4 T W job
shadowing for accounting, automotive,
business, commercia art, construction,
culinary, drafting, early childhood,
electronics, engineering, fashion design,
graphics, home economics, marketing,
media, medicine, technology and web
design. All they need is a business partner
to be successful.

The4 T W experience is broad enough to
benefit any teacher and business partner.
The4 T W program is for business and
education professionals striving to meet
and develop some common ground on
issues that impact both of them.

Applications are available on the BDB
web site at www.bdb.org and/or for more
information, contact Jerry Crocilla, Pam
Beach County School District Career
Specidigt, at (561) 434-7466 for more
information. m

Business
Development
— —Board
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EVENTS
CALENDAR

1st Quarterly Upper Level Breakfast
Thursday, October 9 at 8:00 am
Governors Club

Member Benefit

RSVP Dawn at dghettie@bdb.org

Coffee Talk with the President
Tuesday, October 21 at 9:00 am
Member Benefit

Located at the BDB Offices

RSVP Dawn at dghettie@bdb.org

BDB Annual Dinner

Friday, October 24

The Ritz-Carlton Palm Beach

Cocktails at 7:00 pm

Dinner at 8:00 pm

Member Benefit

Members $200

Grand Sponsor: Palm Beach Park of
Commerce/S&K Worldwide Realty, Inc./
Rockefeller Group Development Company
Corporate Sponsors:

e Bank of America

e Merchant Services Network

e SunTrust Bank

e The Palm Beach Post

e Wachovia Bank, N.A.

RSVP Dawn at dghettie@bdb.org

NOVEMBER

PACE Luncheon

Thursday, November 6

Crowne Plaza West Palm Beach
Networking at 11:00 am

Lunch at 12:00 Noon

Sponsored by: Workforce Alliance, Inc.
RSVP Dawn at dghettie@bdb.org

Coffee Talk with the President
Thursday, November 13 at 9:00am
BDB Offices

Member Benefit

RSVP Dawn at dghettie@bdb.org



ONE FANTASTIC FRIESIAN: YNZE

By Cornelia Henderson

It's rare when there's such a
stir over importing a new
stallion —evenin
Wellington, Florida, where
fancy new European imports
are, if not a dime a dozen, at
least not generally cause of
much excitement. That's not

Friesian stallion whose
bloodlines, presence and
personality have made him
an instant celeb, as a son of
Leffert 306. “The Dutch are
just not selling hislineto the
US,” said Y nze's owner
Mordechay Shahak, better
known as Moti. “His bloodlines are the
finest. He's areally nice horse to be
around — areally good guy, and he has
no idea how important he is. When
people speak of Leffert, it's aways ‘the
legendary Leffert’. Leffert is the best
Friesian stallion alive, and one of the
best that ever lived.”

Aragon Development, which is owned
by Moti and specidizesin the design and
construction of luxury single family homes,
has been a BDB member since relocating
his business to Palm Beach County.

“The establishment of the Aragon
Stables stud farm brings diversity to
Palm Beach County’s expanding
equestrian industry through the addition
of one of the finest Friesian stallions in
the world.” says Linda Wirtz, VP
Equestrian Activities Department of the
Business Development Board.

Moti’s love affair with Friesiansisfairly
new, but his passion for horsesisn’t. “I
have raised Arabians since | was akid,”
he admits. “| wanted to go more into

Ynze, Son of the legendary Leffert 306

warmbloods and dressage, but | didn’t
find awarmblood | liked. | just didn’t
like the way they looked or behaved.”
And then he met the Friesians. “I liked
their nature, and | couldn’t find a more
impressive horse. They're something
specia — there's something royal about
them.” That regal bearing is definitely
part of the attraction to these
magnificent black beauties.

Y nze cannot go out for a hack without
several people stopping to admire him
and ask questions. He's a child-magnet,
and generously allows little hands to pet
him, standing quietly with perfect
manners that belie his status as a
breeding stallion.

As asport horse, Y nze demonstrates the
qualities that have made his breed so
popular. Look beyond the clouds of coal
black mane, forelock, feathers and tail,
and you'll see a very handsomely put
together animal, very ‘up’ and even at
his young age — Ynze is only four —
aready showing the muscling and

roundness that make him a
natural for the dressage arena.
He is destined to be the
foundation of a Friesian stud
—Aragon Stables—in Florida.
In addition to the stallion,
Moti has purchased two
mares to anchor his
broodmare band, two foals, a
colt and afilly. One of the
appeals of the Friesian breed
istheir rideability for the
amateur; you don’t have to
worry about putting the horse
on the bit, and Friesians are
so comfortable to sit on.

Y nze personifies this
description: relatively large at 16 hands,
and still growing, he has a lovely topline
and, according to Mati, “the personality
of agolden retriever.” He's puppy-dog
friendly, eager to please and totally placid.

Ynze's next big step is the keuring at
Chateau Elan in Georgia, scheduled for
September 27.

After the keuring, it will be back to
Wellington where Y nze will begin his
show career in earnest.

“I love the Friesian breed and developing
ayoung horse,” admits Moti. “But
showing is the ultimate test.” Have no
fear —Ynze will be up to that test, facing
his first season of competition in America
with all the easy-going charm of a
seasoned campaigner, never knowing just
how special heredly is.

But that's Y nze.

For more information, please contact
Linda Wirtz, VP Equestrian Activities at
(561) 835-1008 ext. 2112 or email
Iwirtz@bdb.org. m  Photo by Linda Wirtz



BLUE RIBBON STUDENT PROGRAM

Equestrian Activities Department of BDB

Palm Beach County school students
are winners thanks to the new Blue
Ribbon Student Program established
by the Equestrian Activities
Department of the Business
Development Board. Through a
generous partnership with BDB
member Stadium Jumping, Inc., and
the American Quarter Horse
Association (AQHA), the Blue
Ribbon Program provided Palm
Beach County school students an

introduction to the equestrian industry |

and an educational opportunity
through age appropriate activities at
no cost to the student, and it was FUN!

The program was the idea of Linda
Wirtz, Vice President Equestrian
Activities who wanted to educate and
share with children of all ages and
communities the excitement and

Highland Elementary field trip to the
Winter Equestrian Festival
experience of the equestrian world. “I
knew if children could actually see, feel
and attend an event, the fun, the
excitement and desire to learn would
take care of itself. Not everyone,
especidly children, have the opportunity
to experience first hand, the excitement
and complexity of thisindustry and it is
in our back yard.” This program was

6

Everybody likes to win a Blue Ribbon

developed to fill aneed providing an
educational path for the equestrian
industry and is being accomplished
through the participation of Palm Beach
County Schools, educational materials,
classroom activities and first
hand experiences.

This past school year was the
first time the Blue Ribbon
program was implemented and
the activities included field
trips, guided tours, classroom
vigits by industry leaders,
educational materials, activity
books, and souvenir Blue
Ribbon and class photo. The
program was an overwhelming success.
Over 400 students from high-school thru
kindergarten, including specia needs
classes, were served the first year and
we are planning to expand the program.
Liza Nippert of Highlands Elementary
said, “This was definitely one of our

BEST field trips and was so much
more than we expected.”

“It was wonderful to receive so many
positive comments from the teachers
and students regarding their
experience.” said Linda Wirtz.

According to the American Horse
Council, 7.1 million Americans are
involved in the horse industry
resulting in 1.4 million full time jobs.

Linda Wirtz, VP Equestrian Activities,
“There are so many opportunitiesin
the equestrian industry and this
program provides an educational
forum to give students insight into one
of Palm Beach County’s best assets.”

Specia thanks to Jupiter High School,
Highland Elementary, New Horizons
Elementary, Western Pines Middle
School, and Jacobs Athletic Science
Center (Miami) for their participation
and support.

-

Jupiter High School students attend the
National Horse Show

For more information, please contact
Linda Wirtz, VP Equestrian Activities at
(561) 835-1008 ext. 2112 or email
Iwirtz@bdb.org. m  Photos by Linda Wirtz



Chamber of Commerce of the Palm
Beaches, Greater Delray Beach Chamber
of Commerce, InternetCoast, Jupiter/
Tequesta/Juno Chamber of Commerce,
North Palm Beach County Chamber of
Commerce, Palm Beach County and
Palms West Chamber of Commerce

Eddie Jones and Harry Weede of Wachovia

SPECIAL THANKSTO:

Eddie Jones, President of the Miami
Dolphins for being our guest
speaker at the 4th Quarterly Upper
Level Breakfast on July 2nd at the
Governors Club.

Rob Rabenecker, Sandi O’ Malley
and the staff of Roger Dean
Stadium for a fun-filled evening of
sports and hospitality at Roger Dean
Stadium Community Night on
Friday, July 18, 2003.

CLUSTER UPDATES

The Tourism/Entertainment Cluster
met at the Port of Palm Beach on May
21st and was introduced to the Ports
new Passenger Ferry, Cloud X, that
will begin round trip excursions to the
Bahamas beginning in October. Thanks
to Jarra Gould and Stephanie Botner
for this informative group meeting. On
July 30th the cluster group met at the
Radisson Suite Inn-Palm Beach Airport
and was treated to a film presentation
by Chuck Elderd, Film Commissioner,
highlighting Palm Beach County
destinations and attractions that have
appeared in films, travel networks and
commercials. The Cluster group aso
decided to begin work on an exciting
new project of designing a

Tourism/Recreation/ Entertai nment
web page that will appear on the BDB
website and be a*“Members Only”
content page.

Co-Chair of the cluster group, David
Collins, suggested a sub committee be
formed and requested volunteers.
Phyllis Maas of MaasMedia
volunteered to head the sub-committee
and to design this exciting new web
page along with Jeremy Reins from
The Colony Hotel in Palm Beach and
Mort Fishman from Logo Express for
layout presentation at the next
meeting. Special thanks to TrayC
Beneby, Peter Tziahanas and Kristina
Viola of the Radisson for hosting the
July cluster meeting.

The Aerospace/Engineering Cluster
met at Quantachrome Instruments on
August 6th with a tour by Lauren
Spector of their headquartersin
Boynton Beach. Lauren gave an
overview of this company that is a
renowned innovator of ideas for
today’s particle technology needs.
Quantachrome has been in business for
over 30 years, has sales and services
worldwide with officesin Asiaand in
Europe. Kevin Tighe from Mackbrooks
Exhibitions attended this meeting with
an introduction to the Florida
Aerospace Trade Show coming to the
West Palm Beach Convention Center,
April 20-22. Thisisthe first Aerospace
Trade show to held in Florida. The
BDB thanks Lauren Spector for
hosting this informative and interesting
cluster meeting and tour.

For more information on the Florida
Aerospace Trade Show please visit our
web site at www.bdb.org, or
www.floridaaerospace.com or contact
Kevin Tighe at 732-223-3131.

M edical/Phar maceutical Cluster
News — Thomas McL ain has been
named by Nabi Biopharmaceuticals as
the company’s chief executive officer.
McLain joined Nabi in 1998 as senior
vice president for corporate services
became chief financial officer in 2001
and last November was named chief
operating officer. Congratulations Tom!

On Education: Lake Worth High
School Medical Magnet (LWHS) will
be starting two new programs in the

2003-04 school year (afirst for PBC
Schools). Walgreens will be starting a
model program with high school
students to complete the Pharmacy
Tech Training certification. There are
14 seniors registered for this program
which began in August. The students
will do their clinical hours at area
Walgreens pharmacies. The second
pilot program is partnering with Help
Technologies to begin a High School
Emergency Medical Technician (EMT)
Certification Program. Eleven students
are registered for this program.

A Summer Biotechnology Research
Program partnered with Dr. Warren in
the Bioscience Dept. at Florida Atlantic
University. LWHS student Ganish
Tilokani will be helping with the
research on bacteria in bioterrorism
and the human genome targeting genes
for cancer.

Nabi Biopharmaceuticals is partnering
with LWHS Medical Magnet in
offering a mentoring position in the
laboratory. LWHS expresses thanks to
Tom McLain and Bill Vandervalk of
Nabi for this tremendous opportunity.

Florida Atlantic University doctoral
student Jamie Frenz was awarded a
STAR (Science To Achieve Results)
fellowship of nearly $26,000 a year for
the next three years from the U.S.
Environmenta Protection Agency
(EPA). The EPA receives an average of
1,300 applications each year for the
STAR Graduate Fellowship program
and awarded 50 fellowships for the
upcoming school year. Frenz worksin
the research lab of Dr. Russell Kerr in
the Department of Chemistry and is
working to identify key stepsin the
biosynthesis of a promising anti-cancer
agent derived from marine coral.
Congratul ations Jamie!

The Space Alliance Technology
Outreach Program (SATOP) — The
BDB has once again contracted with
NASA to market SATOP to local
companies. The program offers up to
40 hours of FREE technical assistance
from a NASA certified engineer. To get
involved with this program and market
the BDB, SATOP and your business
please contact Tim Dougher
(561) 835-1008 or tdougher@bdb.org.m
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